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This May, Google &

Icrosoft both reiterated
the importance of
Structured Data for
ensuring your content
performs well on their Al
experiences

Source: Google Search Central Blog, May 21, 2025 — Top ways to
ensure your content performs well in Google's Al experiences on Search

Source: Microsoft Bing Blogs, May 19, 2025 — IndexNow Enables Faster and
More Reliable Updates for Shopping and Ads
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Google Search Central Blog  More ~ Q Search / @ English ~ :
Home > Search Central > Google Search Central Blog Was this helpful? ﬁ [s1}
Top ways to ensure your content performs well Send foedback

in Google's Al experiences on Search o -

Wednesday, May 21, 2025

As a site owner, publisher, or creator, you may be wondering how to best succeed in our Al search experiences, such as
Al Overviews and our new Al Mode. The underpinnings of what Google has long advised carries across to these new
experiences. Focus on your visitors and provide them with unique, satisfying content. Then you should be well positioned
as Google Search evolves, as our core goal remains the same: to help people find outstanding, original content that adds
unique value. With that in mind, here are some things to consider for success in Google Search all around, including our
Al experiences.

Make sure structured data matches the visible content

Structured data is useful for sharing information about your content in a machine-readable way that our systems
consider and makes pages eligible for certain search features and rich results. If you're using structured data, be sure to
follow our guidelines, such as making sure that all the content in your markup is also visible on your web page and that
you validate the structured data markup.

BB Microsoft Bing Blogs

Thisis a place devoted to giving you deeper insi¢
trends, people and technology behind Bing

Follow us om@EB

@ Blogs (@ Regions (@ Skip to content
Structured Data Essentials: What Schema to Include with IndexNow

Structured data is a standardized way to help search engines understand the content on your product pages. Using
schema markup like schema.org, you can describe your product’s name, price, availability, and other key attributes in a
machine-readable format. This makes it easier for search engines not only to index your content, but to surface it
accurately and richly in search results, shopping experiences, and Al-driven assistants.

When paired with IndexNow, structured data plays a vital role. IndexNow tells search engines that something has

changed, while structured data tells them what has changed. Together, they improve both speed and accuracy in
indexing.

@ Schema App


https://developers.google.com/search/blog/2025/05/succeeding-in-ai-search?hl=en#make-sure-structured-data-matches-the-visible-content
https://developers.google.com/search/blog/2025/05/succeeding-in-ai-search?hl=en#make-sure-structured-data-matches-the-visible-content
https://blogs.bing.com/webmaster/May-2025/IndexNow-Enables-Faster-and-More-Reliable-Updates-for-Shopping-and-Ads
https://blogs.bing.com/webmaster/May-2025/IndexNow-Enables-Faster-and-More-Reliable-Updates-for-Shopping-and-Ads
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Q Search for articles...

All Collections > ChatGPT > Improved Shopping Results from ChatGPT Search
Improved Shopping Results from How Product Results are
ChatGPT Search Sected

Product Descriptions,
Updated over 2 weeks ago Labe Revi an

This is starting to roll out to Plus, Pro, Free, and logged-out users everywhere
ChatGPT is available.

Users come to ChatGPT with all kinds of questions, and one common topic is
researching and buying products. Now, when a user query suggests shopping intent
(e.g., “I'm looking to buy costumes for my two dogs”), ChatGPT can display relevant
product options in visually rich carousels, provide additional product details, and link
users to websites where they can learn more or make a purchase - available in GPT-40
and 4o0-mini.

Products are selected by ChatGPT independently and are not ads.

How Product Results are Selected
When determining which products to surface, ChatGPT considers:

¢ Structured metadata from third-party providers (e.g., price, product description)
and other third-party content (e.g., reviews). Learn more.

* Model responses generated by ChatGPT before it considers any new search
results. Learn more.

¢ OpenAl safety standards. Learn more.
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ChatGPT announced
that they use Schema
Markup for product
listings.

Source: OpenAl, June 3, 2025 — Improved Shopping Results from
ChatGPT Search | OpenAl Help Center
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https://help.openai.com/en/articles/11128490-improved-shopping-results-from-chatgpt-search
https://help.openai.com/en/articles/11128490-improved-shopping-results-from-chatgpt-search
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Google & ChatGPT are dominating the search space

Search Engine Worldwide Market Share Al Chatbot US Market Share

Claude
1.6%
Gemini

2.8%
Copilot
11.4%

Perplexity
5.7%

ChatGPT
77.8%

Source: statcounter, July 2025 — Search Engine Market Share Source: statcounter, June 2025 — Al Chatbot Market Share Worldwide |
Worldwide | Statcounter Global Stats Statcounter Global Stats
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https://gs.statcounter.com/search-engine-market-share
https://gs.statcounter.com/search-engine-market-share
https://gs.statcounter.com/ai-chatbot-market-share
https://gs.statcounter.com/ai-chatbot-market-share

2 aiso

Pages with Schema
Markup were more
accurately understood,
summarized, and sourced
by Al.

Source: Get AISO, January 6 2025,
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il Experiment Results

We asked ChatGPT identical questions about both versions and analyzed the responses for accuracy,

completeness, and presentation quality.

Results Summary

Company Overview Product Pricing CEO Background Awardsl& Contact Information
Recognition
7]10 6/10 7/10 6/10 7/10
Without Schema Without Schema Without Schema Without Schema Without Schema
9/10 9/10 8/10 9/10 8/10
With Schema With Schema With Schema With Schema With Schema

Schema Markup Average: 8.6/10
No Schema Average: 6.6/10

~ 30% Improvement with Schema Markup
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https://www.getaiso.com/blog/schema_markup_experiment_blog_post
https://www.getaiso.com/blog/schema_markup_experiment_blog_post

Rise of "Trusted" & Partnered Sources

Organic Mattress Sale! —>

\D®

[D @ Mattresses

SHOP AVOCADO GREEN MATTRESS

Consumer
Reports

RECOMMENDED"

Pillows

AVOCAD®

Bedding

Beds + Furniture

Serenade

Baby + Kids Bath

encased coils; hypoallergenic and non-

toxic materials.

what are the best organic mattresses

Jorganic matt es

7 sources

Q0«8

jsekeeping wired
panic The Best Organic
f 2025 - Goo... Mattresses, Toppers, and... 2 sources

® 7 Prod

nattresses based on certifications, materials, and featurg

Elrmnes

Certifications

Optiong
GOLS, GOTS, Gentle firm|
, GREENGUARD Gold, medium, plf
MADE SAFE
ler, natural latex, wool GOTS, GREENGUARD Medium-fir|

ils for support. Gold, OEKO-TEX

organic latex and GOTS, GREENGUARD

Gold, MADE SAFE

Firm, cushion-

firm, plush

(WEAR}A D

FEATURED BUY IT FOR LIFE AUDIO ADVENTURES FANCY GADGETS

Another Great All-Around Mattress

AVOCADD MATTRESS
Avocado Green Organic Hybrid Mattress
§+,999 §1,849 AT AVOCADO

ATTRESS

Formerly our top pick, the Avocado Green hybrid mattress is the only mattress my wife
and I agree on. She likes a soft mattress, and I prefer a firm one. This model somehow
manages to be both without being too much of either. It's also good for combination
sleepers like myself, who spend time in just about every position in the course of a
night. After nearly two years of sleeping on this Avocado, there's zero sagging or other

issues.

@ reddit- 5

THE WIRED 181







Martha van conductor
Berkel

* @ SchemaApp
name

founder

alumniOf

Schema
<4— knowsAbout

Markup

jobTitle » CEO

nationality

owns . <
alumniOf alumniOf

I I I o -
Massachusetts

Institute of
Technology

provider provider

Strategy & Math &
Innovation Engineering

@ Schema App



Credit

Card Organization




Customized Cash

Rewards Credit Card Organization
3% —_ name
cashBack | provider na*me
3% cashback in a
category of your Bank of X

choice, 2% at

grocery stores and <
wholesale clubs, 1%

on all other

purchases.

brand

priceSpecification
/\ — sameAs name — Visa
price unitCode
$25 Annual LB hitps:/www.wikidata.org/wiki/Q328840
—»> https://en.wikipedia.org/wiki/Visa_lnc.

—» kg:/m/01lkgjn



Understanding Search Intent & Personalization

Intent Stage

Educational

Topic: Office Setup

Cost Analysis

Recommendations

Purchase

conductor

Support

Persona

Remote
Worker

Business
Owner

Student

“How to set up a
office if you work
long hours?”

“How to create an
inspiring
workspace?”

“What do you need

for a good study
area?”

“Price of
Herman Miller
vs H1 Pro?”

“What's the price
of dell versus
lenovo?”

“Are wayfair or
ikea desks a
better deal?

“Where to buy a
black Aeron chair
delivered today”

“Where to buy 20
dell inspirons with
installation”

“I want a white
ikea desk and free
shipping to me”
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If agents are going to consume this data...
How do you prepare your data?

= < |

Identify Connect Manage
|dentify all the Connect them to external Manage the entities
entities on your entities to disambiguate them and their

website connections to

Connect them to internal
entities to explicitly showcase
their relationships and
provide context

ensure they are
accurate

?§ Schema App



External Entity Linking
+ Internal Entity Linking

Entity Linking is the process of
identifying the entities mentioned in
your content and connecting them to
corresponding entities on the web and
on your website.

This ensures you have a highly

descriptive Content Knowledge Graph.

"brand": {
"@Qtype": "Organization",
"@id": "https://www.dewalt.com/#Organization",
"name": "DeWalt",

}

. )
« > C tr

DEWALT

DWHT20544
—q5" " HANDSAW 7
Buy Now

» Three sided tooth cuts up to 50% faster than traditional hand saws
» Induction-hardened teeth stay sharp for long life
* ToughCoat™ long-lasting, low-friction coating for less drag

"about": {
"@type": "Thing",
"name": "Handsaw",
—P "sameAs": "http://www.wikidata.org/entity/Q2750929",
"sameAs": "https://en.wikipedia.org/wiki/Hand saw",

"sameAs": "kg:/m/Oswtt"
}




Measuring Results in Al



Traditional Search
Matching Keywords

( Keyword = interior paint >

‘ Phrase Match
Broad Match

Wolf
- lavender ‘ O o Banana

Exact Match paint

« Sherwin- « interior
Williams design

- interior paint

«room paint

« paint for interior




Topics on|| N

a2 Topics Found @ New Content Opportunities ] Optimization Opportunities
120 @ 38 56 @
Topic Traffic = Topic Opportunity ’ (2] Show all Labels Q. Search topics or pages

12

12
I 12

12




Pages in Strategic Procurement and Speed Management

na  Number of Pages @ New Content Opportunities @ Optimization Opportunities
wu

60 @ 36 40

< All Topics Strategic Procurement and Speed Management

\\
//
N

>|¢
\\
/

/
NS

.

®

Q Search topics or pages

New Content Opportunity

Transportation Management Solutions & Logistics Gaps

Related Keywards Total MSY
15 57.1K

t Our analysis has unveiled a significant content gap in the realm of
Supply Chain Optimization, focusing on high-traffic keywords like
‘transportation management solutions' and 'warehouse
management systems' that your website currently lacks. This

Review Opportunity

Optimization Opportunity

Strategic Procurement Insights for Supplier
Management

Optimization Opportunity

Enhancing Strategic Procurement Through Effective
Sourcing Strategies




Pages in Strategic Procurement and Speed Management

na  Number of Pages @ New Content Opportunities @ Optimization Opportunities
v - -
60 @ 30 40
2]
< All Topics Strategic Procurement and Speed Management
@
/—"_‘-‘_ﬂ_
v /// \\
— .
/// \\.

) ¥
4

/ .

P
N
b
®

Q Search topics or pages

New Content Opportunity

Transportation Management Solutions & Logistics
Gaps

Optimization Opportunity

Strategic Procurement Insights for Supplier
Management

Total MSV
24.2K

Related Pages NMonthly Traffic Related Keywords

5 152 14

++ This content gap highlights a significant opportunity within the
strategic procurement and spend management landscape, with
[ high traffic potential for keywords like ‘procurement’ and 'sourcing

stratesies'. vet limited coverage on vour website. Addressing this

CENERT LA View Related Pages

Optimization Opportunity

Enhancing Strategic Procurement Through Effective
Sourcing Strategies
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Evolving Marketing Metrics & Telemetry

Measure 3
Q. search 028 06 g FreshPlate

New Metrics for Al LLM Visibility Al Search Performance

Website Website v | AlSearch | Perplexity US/English v | Topics v Feb 2-8 2025 vs Feb 231, 2025 v

Brand Visibility

Understand How People Are Searching AT T
Knowing Diverse User Intents & Persona rand ention © s ) & Y Websitoltation ©
Classify Conversational Prompt Variants

fons and citations, highlighting visibility and credibility.

h performance by g

=3

Understand How Your Brand Appears in Al i I I I
Semantic Relevance to Topics (Topical Authority) l : .

Feb 2 Febo Feb16
P 8 Feb 15 el

Brand Mentions & Sentiments
Citation Frequency & Ownership

Mentionec Not Mentioned Cited @ Not Cited

Market Share

[Draft] Track market share distribution and how competitors' performance evolves over time.

Market Share © Brand Presence v | Brandv T Competitive Analysis @ Market Share by mentions v (T,

Understand End to End Funnel Metrics J\

Al Crawler Traffic, Al Search Referral Traffic, —_ T

Tresemme 3.97%

Organic Traffic, & Conversion Metrics

vs © s002% ]
E
Kaor 6:54% H

W

Hellmann's 8.85%




Entity Performance Analytics

Performance by Entity

Select Entities to Analyze

[ Customer Relationship Management

Entity Identification by URL
URLs
= Customer Relationship Management
https://demo.techcorp.com/page-044
https://demo.techcorp.com/page-037
https://demo.techcorp.com/page-043
https://demo.techcorp.com/page-042
https://demo.techcorp.com/page-036
https://demo.techcorp.com/page-041
https://demo.techcorp.com/page-039
https://demo.techcorp.com/page-038
https://demo.techcorp.com/page-040
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Total aggregated impressions Total aggregated clicks
16,143 11,299
Clicks by Entity
Clicks Impressions CTR 1200 Entity Name
11,299 16,143 68.35% S—
s Customer R...
5413 7751 69.82%
3,256 4777 66.64% 00
688 806  8336%
300
493 757 62.04%
i VO o VT B WO
413 522 79.53% o b oo
O OF OF LY O 0' OF £ LY O Q" O
289 408 69.97% \»’*“9“95"“\»’*@ \{‘1*“‘*&”-30”“’0.
A G B G PPN S S S P I P P L o
266 el T B I SR
248 374 53.00% 0 '
233 295 58.73%
Impressions by Entity
Entity Name
15K
Customer R...

°||A|AL||A||||||||

gy Oy ey (e e gy vy

O o B o o © 2 o P

od P & ¥ L AP A AP I I P
,‘oﬂa,‘k\cﬁ,‘ooon.pneao.p,f)«ee
)

£

o oA & o o
PR e P e Y W
W 9 o o e“ﬁ‘,ﬁ@\,1\@@@@@@@@\,&‘,;«\‘,1*‘,4\,«\‘,’«‘,4‘,9 1\

o
Q.

© P P
P H
s

,5\

> & o
&5 &S5

Schema App



conductor

The Role Of SEO/AEO Is To Help Guide Their Organizations On How
To Best Utilize it
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Schema Markup builds your
Content Knowledge Graph.

o
Your Content Knowledge o e
Graph is the data layer
that powers Al. - .
@
® o

ﬁ Scherfla App



Thank You!
Questions?

“zconductor A SchemaApp

) Download our
Register for my monthly Guide to Entities and

30|30 webinars Knowledge Graphs

Scan the QR code to register
for the series — Scan thg QR code to download
your guide —

@ (linfpatrickreinhart/ @ (lin/martha-van-berkel/

4D
=D www.conductor.com &) www.SchemaApp.com
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https://www.linkedin.com/in/patrickreinhart/
http://www.conductor.com

