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Why Does Entity Optimization
Matter In Today's Search

Landscape?



Q) Google Search Central Blog  More v Q_ search / @ English ~ H

Home > Search Central > Google Search Central Blog Was this helpful? 7 G

. Top ways to ensure your content performs well
T h | S l\/l ayl G O Ogl e & in Google's Al experiences on Search o -
[ ] . Wednesday, May 21, 2025
M I c r o s o ft b Ot h r e | t e r a t e d As a site owner, publisher, or creator, you may be wondering how to best succeed in our Al search experiences, such as
Al Overviews and our new Al Mode. The underpinnings of what Google has long advised carries across to these new

experiences. Focus on your visitors and provide them with unique, satisfying content. Then you should be well positioned
as Google Search evolves, as our core goal remains the same: to help people find outstanding, original content that adds

1 unique value. With that in mind, here are some things to consider for success in Google Search all around, including our
e Importance o
St r' U Ct u r' e d D a ta -I:O r— Make sure structured data matches the visible content

Structured data is useful for sharing information about your content in a machine-readable way that our systems
consider and makes pages eligible for certain search features and rich results. If you're using structured data, be sure to
follow our guidelines, such as making sure that all the content in your markup is also visible on your web page and that

ensurin g your Co ntent
pe rforms well on their Al ma Microsoft Bing Blogs Bl o

# Blogs (¥ Regions (¥ Skip to content

experiences P ——————

Structured data is a standardized way to help search engines understand the content on your product pages. Using
schema markup like schema.org, you can describe your product’s name, price, availability, and other key attributes in a
machine-readable format. This makes it easier for search engines not only to index your content, but to surface it

Send feedback

followus: [ E1 B

so urce: G OOg| e Sea rc h Ce ntra | B | Og M ay 2 1 2025 _ To D wWays to ensure accurately and richly in search results, shopping experiences, and Al-driven assistants.
. . '
your Content DerfO rms Wel | in GOOEle'S Al expe I’ienceS on Sea I’Ch When paired with IndexNow, structured data plays a vital role. IndexNow tells search engines that something has
changed, while structured data tells them what has changed. Together, they improve both speed and accuracy in
indexing.

Source: Microsoft Bing Blogs, May 19, 2025 - IndexNow Enables Faster
and More Reliable Updates for Shopping and Ads
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https://developers.google.com/search/blog/2025/05/succeeding-in-ai-search?hl=en#make-sure-structured-data-matches-the-visible-content
https://developers.google.com/search/blog/2025/05/succeeding-in-ai-search?hl=en#make-sure-structured-data-matches-the-visible-content
https://blogs.bing.com/webmaster/May-2025/IndexNow-Enables-Faster-and-More-Reliable-Updates-for-Shopping-and-Ads
https://blogs.bing.com/webmaster/May-2025/IndexNow-Enables-Faster-and-More-Reliable-Updates-for-Shopping-and-Ads

Schema Markup Is the Bridge Between
Your Brand and Al Understanding.
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2 aiso

Pages with Schema
Markup were more
accurately
understood,
summarized, ana
sourced by Al.

Source: Get AISO, January 6 2025, Schema Markup vs No
Schema: A Real ChatGPT Experiment Reveals Surprising Results

il Experiment Results

We asked ChatGPT identical questions about both versions and analyzed the responses for accuracy,
completeness, and presentation quality.

Results Summary

Company Overview Product Pricing CEO Background Awardsl& Contact Information
Recognition
7]10 6/10 7/10 6/10 7/10
Without Schema Without Schema Without Schema Without Schema Without Schema
VS VS VS VS VS
9/10 9/10 8/10 9/10 8/10
With Schema With Schema With Schema With Schema With Schema

Schema Markup Average: 8.6/10
No Schema Average: 6.6/10

~ 30% Improvement with Schema Markup
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https://www.getaiso.com/blog/schema_markup_experiment_blog_post
https://www.getaiso.com/blog/schema_markup_experiment_blog_post

BRIGHTEDGE

Essential Al

Search Metric:

Citation
Authority

e Pages with robust Schema Markup see
higher citation rates in AlO.

e Adopt Entity-Based SEO to build
comprehensive topic authority.

o Authoritative content is 3x more likely
to be cited in Al responses than narrowly
focused pages.

o Use Schema Markup to help search
engines understand your brand and
content / increase authority.

Source: Search Engine Journal / BrightEdge, May 12, 2025 - The Triple-P Framework:
Al & Search Brand Presence, Perception & Performance
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https://www.searchenginejournal.com/triple-p-framework-ai-search-brand-presence-perception-performance/545829/
https://www.searchenginejournal.com/triple-p-framework-ai-search-brand-presence-perception-performance/545829/

G a rtner Hype Cycle for Artificial Intelligence, 2025
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e Enhances accuracy
and contextual o i R v il L
relevant of Al outputs , i

Plateau will be reached: <2yrs. ) 2-5yrs. @ 5-10yrs. A >10yrs. & Obsolete before plateau

Gartner

e Supported by MCP

Source: Gartner Research, 11 June 2025, Hype Cycle for Artificial Intelligence



https://www.gartner.com/en/documents/6579402

Your Content Knowledge Graph
s the data layer
that powers Al

o
o

e
@

©



SEO

Rich Results, Non Branded
Queries, Al Overview

Outcomes:
e C(Clicks from Rich Results

e Traffic from non-branded
queries

Content Optimization

Content

Entity Insights, Content
Opportunities

Outcomes:
e Quality website traffic
e \Website conversions

Content Knowledge Graph
Entity Linking

Schema Markup

Al / Innovation

Al efficiencies through
reusable data layer: MCP or
Knowledge Graph.

Outcomes:

e Higher accuracy in LLM
responses

e Ready Data Source for Agents
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Content Knowledge Graph
Entity Linking

Schema Markup
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Entity Linking is the process of

identifying the entities
mentioned in your content and
connecting them to
corresponding entities on the
web.

This ensures you have a highly
descriptive Content Knowledge
Graph.

"brand": {
"@type": "Organization",
"@id": "https://www.dewalt.com/#Organization",
"name": "DeWalt",

|}

DEWALT
DWHT20544
—15"{HANDSAW
Buy Now

* Three sided tooth cuts up to 50% faster than traditional hand saws
* Induction-hardened teeth stay sharp for long life
* ToughCoat™ long-lasting, low-friction coating for less drag

"about": {
"Qtype": "Thing",
"name": "Handsaw",
—P> "sameAs": "http://www.wikidata.org/entity/Q2750929",
"sameAs": "https://en.wikipedia.org/wiki/Hand saw",

"sameAs": "kg:/m/Oswtt"
}




| want to know what entities have
been identified on my website and
where.

/\

Content
Team

| want to be able to edit and

E ntity Hub: block incorrect entities.
Built From the
Voice of Our

Customers | want to optimize my site for Al search.

| want to know how entity linking
is impacting my SEO performance.

=

| want to have confidence in how my Director/ VP
content is understood by Al and
search engines.




Entity Hub

A powerful Entity Optimization solution that
enables users to build a high-quality,
reusable content knowledge graph that
enhances entity SEO performance,
identifies strategic content gaps, and
prepares content for Al applications.



What makes Entity Hub unique

o)

Entity-First
Optimization

Focuses on entities—not
just keywords or URLs—to
improve how Al and search
engines understand
content.

Ao

Reusable, Quality
Knowledge Graph

Automatically builds a high
quality machine-readable
content knowledge graph for
reuse across SEO and LLM
applications.

-~
|I||

Entity-Based
Performance

Connects entity data with
Google Search Console
metrics—directly tying
entity optimization to
measurable SEO outcomes.
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Schema App's Entity Hub ®

Build a robust knowledge graph of your ® @ o
content so you can...

e Optimize for topics that matter ¢ a

@ Show up in Al and search results @
@ Drive measurable performance ® @ °

across your digital ecosystem O




SN

Identify

entities in
content

Entity Hub 9

Optimize Manage

Ciemseeny | ProCess it

accurac
insights y

Report
entity location,
frequency, and

coverage
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Identify

|dentify entities
in content

Entity
Linking

Entity Hub Tools

Manage Report Optimize
Manage entities to Entity location, Get actionable insights to
Increase accuracy frequency, coverage optimize your content

Entity Entity Entity

Manager Report Performance

Analytics
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O% |dentify

Entity
Linking

sameAs
a
kg:/m/0k8z
ikipedia

Description
e A Highlighter template tag

e |dentifies external entities from Wikipedia, Wikidata,
and Google's Knowledge Graph

e Embeds entities in Schema Markup

Outcomes

e Supports SEO for non-branded queries related to
entities

e More robust Knowledge Graph
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Report

Showing 181 of 181 Last updated 06 Jul 2025

P Search el & Download Table Show Full URLS i Entity View | URL View

I n l I l y URL Entity Count Entity Names Actions
https://www.schemaapp.com/schema-markup/how-to-do-schema-markup-for- 13 University, JSON-LD, Middle School, Optometric, Electrician, oS
local-business/ - Elementary School, SERP, PawnShop, BedA...

Show Entities
https://www.schemaapp.com/schema-markup/future-proof-your-brand-for-the- 2 Microsoft, Facebook, Schema App, Apple, Google, B28, Proctor and
new-search-and-voice-assistant-age/ & Gamble, Google Home, McDonald's, Al Show Schema
https://www.schemaapp.com/schema-markup/state-schema-markup/ 28 WordPress, JSON-LD, Microsoft, HTML, Accenture, Facebook, Ao

Schema are_Racklinkn_Google | inkedin S

Description RO Enicy View

of-relationships-in-{

Showing 578 of 578 Last updated 05 Jul 2025
Search 8 & Download Table Detailed Same As P =

® Aseries of reports on external ooy
entities returned by Omni LER

Entity View | URL View

Status Name URL Count Same As Type Actions

https://www.schem

Google
patents-and-the-fut 8

i « httpsi//en.wikipedia.org/wiki/Google Organization
. Y .. T « https://www.wikidata.org/wiki/Q95
® S U rfa CeS |d e ntlfl ed e ntltl eS by T « httpsi//www.google.com/search?kgmid=/m/045¢7b Show Schema

semantic-web-meet

1 e Show URLs
e ntlty d I"]d by U RL JSON-LD 53 https://www.wikidata.org/wiki/Q6108942

Actions ~

Thing
« https://www.google.com/search?kgmid=/m/0hzq_55 Block Entity

Outcomes SRl e ey

Al 13 « https://en.wikipedia.org/wiki/Artificial intelligence Organization Actiona
H 1 - « httpsi/A ikidata,org/wiki/Q11660
® Supports reporting on entity
coverage
Wikipedia 32 « https://en.wikipedia.org/wiki/Wikipedia Thing Actions +
. . . . . . =3 * httpsi/a oogle.com/search?kgmid=/m/0d07ph
® Assists in identifying incorrect * es/ o rg OS2
entities that should be modified y Dl
' a_httnc-lhsmana annale cam/caarchobamid=/m/NiQlhmh.

or omitted in the Entity

Manager . .
Documentation: Entity Reports (Beta)



https://support.schemaapp.com/support/solutions/articles/33000290476-entity-reports-beta-

@ Manage
.
E n t I ty m | Deployment: Allowed ~

+ All Changes Saved
Manager e

URI: https://entity.www.schemaapp.com/Thing_googlebot_f2bcaf2df51c110d26237ecb815412c7cd5c5 1ad33dedbs79b476e0f8d645010 I8 Copy.

DeSCl'i ption Preferred Label: Googlebot
.. Iternative Label: nter Text...
e Manage entities returned by . e g 4
. . . idaen Label: nter Text...
EXternal Entlty Llnklng Same As: https://www.wikidata.org/entity/Q1425771 [x] +
e Edit or block entities i el i 9
https://en.wikipedia.org/wiki/Googlebot (<]
Type: Thing v
Outcomes
® Improves accuracy of Entity Appears On

https://www.schemaapp.com/schema-markup/what-is-an-id-in-structured-data/ [%'

auto-tagging for external
entities

https://www.schemaapp.com/schema-app-news/interview-with-bill-slawski-google-patents-and-the-future-of-search/ [#!

Increases relevancy of entities
in content analysis

Documentation: Entity Manager



https://support.schemaapp.com/support/solutions/articles/33000292222-entity-manager

Report

Entity
Performance
Analytics

Dashboard containing data on:
e Entity coverage

e Aggregated SEO performance
e Entity performance over time
e Performance anomalies

e More to come!

Entity Performance Analytics | Monitor Entities
Controls Start Date 2025/04/01 End Date 2025/06/30

Entity Performance Overview

Track entity performance using clicks, impressions, and CTR to guide content strategy. See Entity Performance Analytics documentation.

Total URLS No. of Entities

60 336

URLs without Entities

59 1

Entity Performance

URLs with Entities

Entities

Entity Coverage

Clicks by Entity

98.33% -

T o T
Customer Relationship Management 11,209 16,143 68.35% 9 l;uu Lebca chaonss Regional Expo 2025 peta Innovations Lambds Solutiors
er Com) u!e
Soppy Chain Management s s s yper Comp! -« Data station Crypto Analytcs
ore Gen Auto Engine Nao Core ano Station
n 1234 1781 c6s% 6 Edge Dynamics Meta Gen Edge colle<
Nano Station 5212 7,456 68.65% a And Hypvee'nﬁlousc - ySAndvk‘z(.um 7
Online Workshop 2025 6333 971 64.77% a4 Rubul Smu Pulse Pad T P
o e apis] et . S Custommer Relatlonshlp Management *
Cincinnat 2706 .m0 7029% 3 Onlme e Workshop 2025 2% i ewls Cioud compute
Data Station 5502 8,496 64.64% 3 N
Intemationst Forum 2025 ) Performance by Entity
Santa Ana 428 (Customer Relatonship Management 16,143 11,299
Entity Identification by URL Clicks by Entity
URLs Clids  Impressions cm 10 Entity Name
T T G
https://demo.techcorp.com/page-044 5413 7951 69.82% o
https://demo.techcorp.com/page-038 248 374 s300% ' '

Documentation: Entity Performance Analytics

Entity Name

o e o o g


https://support.schemaapp.com/support/solutions/articles/33000293650-entity-performance-analytics-beta-

A Day in the Life Demo:
SEO Manager with Entity Hub
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Entity Hub Roadmap: Future Tools

Topic Taxonomy

e Groups entities and queries into broader themes,
enabling a more strategic approach to content planning
by focusing on thematic content clusters.

Entity Performance Analytics V2

e Analyzes SEO performance of entities based on topic
clusters to inform content strategy with quantitative
data.

Graph Visualizations

e Visual tools for exploring your content knowledge
graph, so you can easily spot relationships between
entities and identify new content opportunities.
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Entity Hub drives value across your Enterprise

e Automate entity linking e |dentify content gaps e Build a structured data
at scale using Entity Reports layer for GenAl & B
, . : tools
e Boost organic e Increase efficiency in
impressions and CTR for tagging, researching, e Achieve higher accuracy
entity-rich pages and planning and speed in
e Improve discoverability e (ollaborate better Ir_(le_L\/Ip-;gre]:seesrated
for non-branded across SEO, content,

and knowledge teams

@ Schema App



Questions?

Thanks for joining us!

Have questions about Entity Hub pricing?

Please reach out to your Schema App Customer Success Manager.

If you're not yet a customer, contact our sales team at

hello@schemaapp.com to learn more.
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