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What’s new in Search?



Microsoft confirmed that 
Schema Markup helps 
their LLMs understand 
website content. 

Source: X post following New York Google Search Console Live Event – 
March 20, 2025

Source: LinkedIn post on Fabrice Canel’s SMX Munich presentation – 
March 18, 2025

Google uses Schema 
Markup for Generative AI.

https://x.com/iPullRank/status/1902816622454128672
https://www.linkedin.com/posts/davidmihm_fabrice-canel-confirms-that-schema-markup-activity-7307785448548941830-AkW8/


Structured 
Data is 
Critical For 
Modern 
Search 
Features

Source: X.com post on April 9th from SCL 
Madrid from Google

https://x.com/aleyda/status/1909893624730370462?s=46&t=byfWu-oHGXsBNdfbPZBfvQ
https://x.com/aleyda/status/1909893624730370462?s=46&t=byfWu-oHGXsBNdfbPZBfvQ


Zero Click 
Search on 
AIO

Source: Semrush, May 4, 2025 – 
Semrush AI Overviews Study: What 
2025 SEO Data Tells Us About 
Google’s Search Shift

https://www.semrush.com/blog/semrush-ai-overviews-study/
https://www.semrush.com/blog/semrush-ai-overviews-study/
https://www.semrush.com/blog/semrush-ai-overviews-study/


Essential AI 
Search Metric: 

Citation 
Authority

● Pages with robust Schema Markup see 
higher citation rates in AIO.

● Adopt Entity-Based SEO to build 
comprehensive topic authority.

○ Authoritative content is 3x more likely 
to be cited in AI responses than narrowly 
focused pages.

○ Use Schema Markup to help search 
engines understand your brand and 
content / increase authority.

Source: Search Engine Journal / 
BrightEdge, May 12, 2025 – 
The Triple-P Framework: AI & Search 
Brand Presence, Perception & 
Performance

https://www.searchenginejournal.com/triple-p-framework-ai-search-brand-presence-perception-performance/545829/
https://www.searchenginejournal.com/triple-p-framework-ai-search-brand-presence-perception-performance/545829/
https://www.searchenginejournal.com/triple-p-framework-ai-search-brand-presence-perception-performance/545829/


NLWeb
Open project designed to simplify the 
creation of natural language interfaces 
for websites—making it easy to turn 
any site into an AI-powered app.

● Goal: Make it easy for any web publisher to 
create an intelligent, natural language 
experience for their site. 

● Empower web publishers to participate on 
their terms, ensuring their website is ready 
to interact, transact and be discovered by 
other agents if they choose.

● Leverages semi-structured formats like 
Schema.org, RSS and other data that 
websites already publish.

● NLWeb is an open project / technology 
agnostic. 

● Created by RV Guha, who created 
Schema.org.

Source: Microsoft, May 19, 2025 –  Introducing NLWeb: 
Bringing conversational interfaces directly to the web - 
Source 

http://schema.org
http://schema.org
https://news.microsoft.com/source/features/company-news/introducing-nlweb-bringing-conversational-interfaces-directly-to-the-web/
https://news.microsoft.com/source/features/company-news/introducing-nlweb-bringing-conversational-interfaces-directly-to-the-web/
https://news.microsoft.com/source/features/company-news/introducing-nlweb-bringing-conversational-interfaces-directly-to-the-web/


Structured Data plays a vital 
role in IndexNow
● IndexNow tells search engines 

that something has changed, 
while structured data tells 
them what has changed. 
Together, they improve both 
speed and accuracy in indexing.

Source: Microsoft Bing, May 20, 2025 – IndexNow Enables 
Faster and More Reliable Updates for Shopping and Ads

https://blogs.bing.com/webmaster/May-2025/IndexNow-Enables-Faster-and-More-Reliable-Updates-for-Shopping-and-Ads#:~:text=IndexNow%20tells%20search%20engines%20that,(name%20in%20JSON%2DLD)
https://blogs.bing.com/webmaster/May-2025/IndexNow-Enables-Faster-and-More-Reliable-Updates-for-Shopping-and-Ads#:~:text=IndexNow%20tells%20search%20engines%20that,(name%20in%20JSON%2DLD)


Structured data is useful for 
sharing information about 
your content in a 
machine-readable way that 
our systems consider and 
makes pages eligible for 
certain search features and 
rich results. 

Source: Google Search Central Blog, May 21, 2025 – Top ways 
to ensure your content performs well in Google's AI 
experiences on Search

https://developers.google.com/search/blog/2025/05/succeeding-in-ai-search?hl=en#make-sure-structured-data-matches-the-visible-content
https://developers.google.com/search/blog/2025/05/succeeding-in-ai-search?hl=en#make-sure-structured-data-matches-the-visible-content
https://developers.google.com/search/blog/2025/05/succeeding-in-ai-search?hl=en#make-sure-structured-data-matches-the-visible-content


What is the value of 
Schema Markup in this 
day and age?



Schema Markup

Content Knowledge Graph

Content Optimization

Outcomes:
● Clicks from Rich Results
● Traffic from non-branded 

queries

Rich Results, Non Branded 
Queries, AI Overview

SEO

Outcomes:
● Quality website traffic
● Website conversions

Entity Insights, Content 
Opportunities

Content

Outcomes:
● Higher accuracy & speed in 

LLM responses

AI efficiencies through 
reusable data layer

AI / Innovation

Internal Entity Linking External Entity Linking



In this age of all things AI, 
how much does Schema 
Markup implementation 
even matter?



● LLMs primarily use web crawls to 
index data

● Gemini uses the Schema data as it 
forms an essential element of their 
Knowledge Graph

● ChatGPT recently announced that 
they use the Schema Markup for 
product listings

● Schema Markup provides a 
structured data format for LLM 
grounding during crawls



You've mentioned that Schema 
Markup still works. 
● How exactly did you test that? 

● Do you run single variant tests, or is it 
based on client use cases where 
Schema Markup is intertwined with 
other SEO efforts?



Rich Results are still performing
Example 1: Review snippet rich results 
account for 77% of all clicks while being 
awarded 49% of the time, increasing 
CTR by 246%!

Example 2: Job Posting rich results 
account for 80% of all clicks while being 
awarded 31% of the time, increasing 
CTR by 770%!

Example 3: Product snippet rich 
results account for 77% of all clicks, 
being awarded 23% of the time, & 
increasing CTR by 976%!



Schema 
Markup 
supports 
Non-Branded 
Queries

By The Numbers
Overall 

Performance
Non-Branded 

Queries
Branded 
Queries

Number of URLs 176

Clicks Growth -3.94% 24.91% 8.20%

Impression Growth 23.19% 30.04% 24.59%

Main Entity: Assisted living

Increase in non-branded 
impressions 



What is Entity Linking?



What is an 
Entity?

An entity is a thing with 
specific attributes.



Language to define 
Entities on your website

Schema 
Markup =



Entity linking 
● Identifying the entities 

mentioned in your content and 

● Connecting them to 
corresponding entities found 
on your website or external 
authoritative knowledge bases 
(i.e. Wikipedia, Wikidata, or 
Google’s Knowledge Graph) 
within your markup.

"mentions": {
  "@type": "Brand",
  "name": "Jaguar",
  "sameAs": "https://wikipedia.org/wiki/Jaguar_Cars",
  "sameAs": "https://www.wikidata.org/entity/Q30055",
  "sameAs": "kg:/m/012x34"
    }



Improves the visibility & 
discoverability of specific entities 
(i.e. products, organizations, etc.) 
within search engine results

Entity Linking

Help consumers find the right 
information at the right time, 
supporting them throughout 
their buyer journey



What Is a KGMID (Google Knowledge 
Vault ID)?

What Is the Difference Between /g and 
/m a KGMID ?

Can you provide an example of how to 
link entities using the Google Knowledge 
Graph?



KGMID = Knowledge Graph Machine Identifier
In Google’s Knowledge Graph, every unique entity has a Machine Identifier (MID)



Using Google

● Search for entity in Google

● Share knowledge panel

● Navigate to copied link

● Find ID in address bar after “kgmid=”





Knowledge Graph

● 2010 - Google 
acquires Freebase

● Freebase entities 
start with /m



Knowledge Graph

● 2010 - Google 
acquires Freebase

● 2012 - Google 
Knowledge Graph 
introduced

● 2015 – New 
Google entities 
start with /g



Using Wikidata

● Search for the entity in 
Wikidata

● Find the Freebase ID



Entity Linking in 
Schema App



Entity Linking in 
Schema App



Does the full markup snippet referenced 
by the @id need to be on the same 
page, or is it sufficient to have consistent 
@id's across the site, with only the most 
authoritative page defining the @id?



● Knowledge Graph systems @id can be used like lego 
blocks across the site.

● @id references across the site are built up into 
Google’s knowledge graph 

● We decided to take a “second-degree” default view 
of the data items properties

○ Show immediate properties of referenced data 
items that may only be shown on the other page

■ Its “ok”, we show references :)

● Google’s rules can supercede this in case it 
validations show errors

@id Legos

page1

page1



How do you build a 
content knowledge graph 
for a website?



4 Steps to Building a Content Knowledge Graph

Step 1.
Knowledge Creation

● Have high-quality 
content on your 
website

● Markup your 
content using the 
Schema.org 
vocabulary

Step 2.
Knowledge Hosting

● Ensure the 
Schema Markup 
you’ve authored 
for your website 
can be retrieved

Step 3.
Knowledge Curation

● Ensure your 
data is 
accessible, 
correct and 
complete

Step 4.
Knowledge Deployment

● Publish your 
Schema Markup 
externally for 
search engines / 
LLMs to consume



I've been implementing Schema Markup 
for over 10 years, but I still don’t fully 
understand the actual implementation 
of a knowledge graph. 

Is it used in the background to direct 
entity markups, or is it actually deployed 
on the website itself?



Open Knowledge Graphs

● Published online

● Content accessible for public good

○ DBPedia

○ Wikidata

Types of Knowledge Graphs
Enterprise Knowledge Graphs
● Internal to a company

● Applied for commercial use-cases

○ Amazon

○ Uber

○ LinkedIn

○ Wells Fargo

Google’s Knowledge Graph



Content Knowledge Graphs

● Represent the content on your 
website

● Can be published externally (for 
search engines)

● Can be kept internal

● Mostly controlled by website owner

● Can be part of an Enterprise KG

Types of Knowledge Graphs



How can Schema Markup help with 
answer engine optimization (AEO)? 

Do LLMs use Schema Markup in AI 
Overviews or in answering follow up 
questions like in ChatGPT or 
Perplexity?



Source: Google Search Central Blog, May 21, 2025 – Top ways to ensure 
your content performs well in Google's AI experiences on Search

Source: Microsoft Bing Blogs, May 19, 2025 – IndexNow Enables Faster 
and More Reliable Updates for Shopping and Ads

This May, Google & 
Microsoft both reiterated 
the importance of 
Structured Data for 
ensuring your content 
performs well on their AI 
experiences

https://developers.google.com/search/blog/2025/05/succeeding-in-ai-search?hl=en#make-sure-structured-data-matches-the-visible-content
https://developers.google.com/search/blog/2025/05/succeeding-in-ai-search?hl=en#make-sure-structured-data-matches-the-visible-content
https://blogs.bing.com/webmaster/May-2025/IndexNow-Enables-Faster-and-More-Reliable-Updates-for-Shopping-and-Ads
https://blogs.bing.com/webmaster/May-2025/IndexNow-Enables-Faster-and-More-Reliable-Updates-for-Shopping-and-Ads


Source: Search Engine Journal / BrightEdge, May 12, 2025 – 
The Triple-P Framework: AI & Search Brand Presence, Perception & 
Performance

Source: Growth Memo / Kevin Indig, May 12, 2025 – 
The first-ever UX Study of Google’s AI Overviews: The Data We've All 
Been Waiting For

https://www.searchenginejournal.com/triple-p-framework-ai-search-brand-presence-perception-performance/545829/
https://www.searchenginejournal.com/triple-p-framework-ai-search-brand-presence-perception-performance/545829/
https://www.growth-memo.com/p/the-first-ever-ux-study-of-googles
https://www.growth-memo.com/p/the-first-ever-ux-study-of-googles


Content people do 
keyword research. 

How do we see that 
evolving with entities?



Keywords: 

● What you write

● Are at the text level

● May not capture intent or semantic 
meaning

● Keyword themes (topics!) are more 
important than individual terms

Entities: 

● What machines understand

● Are at the knowledge level (e.g. 
capital of Ontario = Toronto)

● Establish context, relationships, 
semantic relevance beyond simple 
keyword matching

Getting the right Content to the right users is fundamentally semantic, 
not keyword-centric.



Is it better to convert all the content on a 
page or article into structured data, or 
focus more on an overview of the 
content, such as the outline of the page 
and its topics, and/or how entities are 
connected?



Converting All Content - There’s diminishing returns 
and higher maintenance effort. 

● Google is really good at extracting data from your 
pages so its not recommended for Rich Results or 
SEO

● Schema to fulfill rich result features and then add 
topics mentioned or key business entities is still quite 
comprehensive

● For add-ons tools like onsite search (Vertex AI or 
NLWeb), that extra markup may have value beyond 
Google Search.

● Page structure I’d probably steer away form

It depends!



If large language models (LLMs) are 
hesitant to read JavaScript, is it better to 
implement Schema Markup in a more 
robust way, such as using PHP during 
page creation? 

What are the best strategies to prepare 
data for a large language model (LLM)?



How to 
Prepare Your 
Data for 
LLMs

● Server Side rendering - JavaScript rendering 
support is limited

● Custom Tool integrations – require you to have 
a data store, an API method and to create the 
custom tools in the LLM toolkit. 

● MCP (Model Context Protocol) – provide a 
shared specification of interacting with APIs and 
data resources. It can greatly simplify the access 
pattern. 

● Schema.org – well understood by LLMs and a 
great semantic data layer to build with LLMs. 



Are there ways to use Schema 
creatively to describe appropriate 
use cases or audiences of a 
target, on your product page?
e.g. highlighting if a product is a great christmas or 
birthday gift, or is great for people of certain 
demographics



Audience on 
Product 
Pages
● Google’s 

documentation 
provides some of 
these details! 

● Consider combining 
with HowTo. 

https://developers.google.com/search/docs/appearance/structured-data/merchant-listing#people-audience-properties
https://developers.google.com/search/docs/appearance/structured-data/merchant-listing#people-audience-properties
https://schema.org/HowTo


Content Intended for 
Specific Personas
● More broadly, consider 

creating Audience Schema 
Markup to define your users 
Personas and apply it to 
applicable pages!

● Consistent, well-defined 
Audience Schema Markup 
within the Content Knowledge 
Graph provides another mode 
of segmenting your content.  



Are there any updates or improvements 
to the "Speakable" Schema Markup, 
particularly for local SEO? 

Can you provide insights or updates on 
the implementation of Speakable 
Schema Markup?



● No updates from Google

● Still focused on news-style content

● Only available to users in the US using 
a Google Assistant device

● Could be good for accessibility

"Speakable" 
Schema 
Markup



As an SEO Manager at a CPG company, I 
prioritize optimizing for Amazon, with 
brand websites being secondary. 

How do I best grasp the relationship 
between these platforms, and what are 
the must-haves vs. nice-to-haves when it 
comes to schema implementation on 
both?



Must-haves vs. 
nice-to-haves 
for Schema 
Implementation 
for Amazon

Required

● Include all of the known product identifiers, SKU, 
GTIN to create identity references

● Add the Amazon Standard Identification Number 
https://schema.org/asin to the Product or Offer(s)

Recommended

● If conversions are on Amazon, your Products brand 
pages on your site should point to the Amazon url 
in your Offer data item 
(Product > offers > Offer > url)



Lightning Q&A
Drop your questions in the chat!



Lightning Q&A

What tips do you have for 
creating an entity strategy?



Lightning Q&A

If you have configurable products, 
is it better to use schema to show 
the available product options, or 
individual part numbers?



Lightning Q&A

For the mentions property in 
schema markup, is it correct that 
the value should be an entity of 
type Thing (or a subtype), rather 
than just plain text?



Lightning Q&A

Best way to implement Schema 
Markup to keep up with the 
rapidly changing landscape of AI



Live Q&A
Drop your questions in 
the chat!

Download our FREE Schema Markup 
Checklist to assess the current state 
of your markup, discover best 
practices to implement semantic 
Schema Markup and build a content 
knowledge graph

Scan the QR code 
or visit https://bit.ly/
Get-Schema-Markup
-Checklist
to download your 
Checklist


