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Our Core Purpose

Build Meaningful Connections so that we 
are all understood.

Our Core Values

● Great People

● Growth Mindset - We Give and Receive 
Feedback

● Get Results - We Co Create + Commit

Schema App’s 
Mission & 
Values



Evolving Value of Schema Markup

2011 - 2023

Increased CTR from Rich Results

2023 – Present Future

Improved Visibility for Relevant Search Results in AI Search

Accelerating Experiences using Content Knowledge Graphs



● Schema Markup is powerful 
tool for SEO but has 
additional applications.

● Knowledge Graphs that 
follow W3C standards 
enable you to re-use and 
contextualize data in new 
and useful ways. 
(Source)

Gartner D&A London: KGs remain a top trend

https://twitter.com/juansequeda/status/1790341829683970193?s=46&t=byfWu-oHGXsBNdfbPZBfvQ


1. Content Inventory
What exists on my website?

2. Content Coverage
How much existing content overlaps with desired 
topics?

3. Content Optimization
What new content should be added? What existing 
content should be improved?

4. Measure Performance
How has this optimization impacted the performance 
of my content?

Content 
Knowledge Graph

Use Cases



Next FutureNow

Highlighter Chrome Extension
(Beta)SEO

Schema App Product Roadmap

Knowledge 
Graph

Entity 
Reporting Entity Manager Topic Clusters

Entity Performance
 Analytics

Entity Recognition 2.0



Manage
Manage entities to 
increase accuracy

Identify
Identify entities in 

content 

Report
Entity location, 

frequency,  coverage

Action
Actionable insights for 

content marketing teams

Schema App’s Entity Hub
Knowledge Graphs for Content Strategy



Manage
Manage entities to 
increase accuracy

Entity Manager

Identify
Identify entities in 

content 

Omni LER

Report
Entity location, 

frequency,  coverage

Entity Reports

Action
Actionable insights for 

content marketing teams

Entity Performance 
Analytics

Schema App’s Entity Hub
Knowledge Graphs for Content Strategy



Omni LER

Description

● A Highlighter template tag

● Identifies external entities from Wikipedia, 
Wikidata, and Google’s Knowledge Graph

● Embeds entities in Schema Markup

Identify

Live!

Outcomes

● Supports SEO for queries related to entities

● More robust Knowledge Graph 

● Enables more detailed content analysis



Staging

Entity Reports
Report

Description

● Reports on entities returned by 
Omni LER

● Reports grouped by URL and by 
Entity

Outcomes

● Report on entity coverage

● Identify entities to modify or omit in 
the Entity Manager

Schema App



Staging

Entity Manager
Manage

Description

● A tool for managing external entities 
returned by Omni LER

● Modifies or omits external entities 
before embedding in Schema Markup

Outcomes

● Improves accuracy of auto-tagging for 
external entities 

● Increases relevancy of entities in content 
analysis



Entity 
Performance 
Analytics

Description

● A tool for analyzing SEO performance of 
particular entities and topics

Inception

Outcomes

● Measure SEO impact of Omni LER 

● Inform content strategy with quantitative 
data

Report



Google’s AI Experiences Continue to Evolve

Feb 2023
Google announces 

Bard

May 2023
Google opens limited 
early testing for SGE 

in Search Labs

Feb 2024
Duet AI is rebranded 
to Gemini for Google 

Workspace

May 2023
Google announces 
Search Generative 
Experience (SGE) at 

Google I/O

Dec 2023
Google announces 

that Bard LLM is 
upgrading to Gemini

May 2024
Google announces 
AI Experiences at 

Google I/O



● Google appears to be focusing on improving accuracy 
before increasing coverage
○ AI Overview results decreasing in frequency from 

84% initially to 15% in May and 7% in June

● AI Overviews are more likely to appear for certain 
verticals or industries
○ 63% of Healthcare queries
○ 32% of B2B Tech queries
○ 23% of eCommerce queries

● AI Overviews are currently very infrequent for:
○ Restaurants
○ Travel
○ Local BusinessSource

AI Overview: 
Frequency 

Insights from 
BrightEdge

https://www.brightedge.com/news/press-releases/brightedge-releases-post-google-io-data-impact-ai-overviews


Source

AI Overview: 
Answering 
Questions

Insights from 
BrightEdge

AI Overviews are more likely to appear in the following 
scenarios:

1. Featured Snippets are present

2. Question-based queries (How, Why, Where, Who, etc)

○ Amazon previously wrote about the importance of Alexa AI 
being able to answer questions that may lead to follow-up tasks 
(Source)

The quality of answers, and follow-up prompts are improving:

● Follow-up questions are being suggested more often, with more 
specificity

● Answers are becoming more concise (20% smaller)

● AI Overview citations overlap less frequently with standard search 
results

○ AI Overview Results are distinct from standard Search Results

https://www.brightedge.com/news/press-releases/brightedge-releases-post-google-io-data-impact-ai-overviews
https://arxiv.org/pdf/2006.03533


June 5 2024 - Google updated their documentation to clarify 
that DiscussionForumPosting and SocialMediaPosting will be 
relevant for the Social Media Posting result. (Source)

Google & Reddit entered a $60M deal in Feb 2024 allowing 
Google to use Reddit’s content to train AI models (Source)

Social Media Posting results are commonly found in
● Google Perspectives
● Google’s Discussions and Forums

Google wants to train AI models, and bring helpful content 
created by real-life people to the SERP.

Google Documentation Updates

Social Media 
Posting

https://www.seroundtable.com/google-discussion-forum-socialmediaposting-markup-37506.html
https://www.reuters.com/technology/reddit-ai-content-licensing-deal-with-google-sources-say-2024-02-22/
https://blog.google/products/search/google-search-perspectives/
https://blog.google/products/search/google-search-discussions-forums-news/


Robots-Only 
Deployment
● Improvements to UI 

for adding custom 
bots 
(documentation)

● Common bots you 
may want to 
add/exclude 
(documentation)

Highlighter

https://support.schemaapp.com/support/solutions/articles/33000287814-robots-only-deployment
https://support.schemaapp.com/support/solutions/articles/33000289194


● Improved error 
messaging

● Show Issue Details

● Click to Open Report 
Directly

Deployment 
Monitoring

Highlighter



Merchant Listing: Organization Level Return Policy
Before

Every Product required its 
own ReturnPolicy

● 👎Complex and 
repetitive

After

Organization-level ReturnPolicy applies to all Products 
offeredBy Organization

● 👍Quick and easy

● Applies to Merchant Listing Results, Shopping 
Knowledge Panel Result, Visual Brand Profile Result

Takeaway
● Products’ individual ReturnPolicy overrides Organization-level policy
● Google is improving understanding of relationship between Products and Brands / Organizations

Source: Google Developers Blog

https://support.google.com/merchants/answer/14998338
https://developers.google.com/search/blog/2024/06/structured-data-return-policies


June 1 2024

● Google launches a 
Merchant Listing Filter for 
Image Search in GSC

● Improves granularity of 
reporting on how users 
interact with different 
features in the SERP

Merchant Listing: Image Search Performance

Source: X (Brodie Clark)

https://x.com/brodieseo/status/1800160333950259547?s=46


● Several SEOs noticed a surge in Product 
Snippets on Google’s Performance Report 
(Source: SEO Round Table)

○ Issue resolved as of May 27

● Google officially stated this is a logging issue 
(Source)

● It is unclear the extent to which this has 
impacted Product Snippet clicks and 
impressions

○ Treat data from this time period with caution

GSC: Over-Reporting of Product Snippets
May 15 - May 27, 2024

https://www.seroundtable.com/surge-product-snippets-search-impressions-gsc-37429.html
https://support.google.com/webmasters/answer/6211453?hl=en#zippy=%2Crich-result-reports%2Cperformance-reports-search-results-discover-google-news


● Product Variant result was first launched 
Feb 2024

● Testing markup with Rich Results Test:

○ Individual nested 
hasVariant~Product data items were 
valid 

○ ProductGroup was not 

● As of June, Google addressed this bug. 
Product Group is now available for 
Product Snippet

ProductGroup: Now Eligible for Product Snippet
June 12, 2024



Product Markup 
Enhancements

● Automatically adds 
Product Variant 
markup to Shopify sites 
(documentation)

● Use Custom Metafields 
to map to additional 
properties in your 
Product markup 
(documentation)

Shopify

https://support.schemaapp.com/support/solutions/articles/33000279530-schema-app-shopify-deployment-overview
https://support.schemaapp.com/support/solutions/articles/33000289993-how-to-add-custom-metafields-to-shopify-product-markup


Resources



● How to Implement Schema Markup for Multilingual or 
Multi-Regional Sites

● What is the Recommended Format for Schema Markup?

● What is Nesting in Schema Markup?

● What Is Schema Markup? A Guide to Structured Data SEO

● Common Questions About Schema Markup for SEO

New on the 
Schema App 
Blog

https://www.schemaapp.com/schema-markup/how-to-implement-schema-markup-for-multilingual-or-multi-regional-sites/
https://www.schemaapp.com/schema-markup/how-to-implement-schema-markup-for-multilingual-or-multi-regional-sites/
https://www.schemaapp.com/schema-markup/what-is-the-recommended-format-for-schema-markup/
https://www.schemaapp.com/schema-markup/what-is-nesting-in-schema-markup/
https://www.schemaapp.com/schema-markup/what-is-schema-markup-a-guide-to-structured-data/
https://www.schemaapp.com/schema-markup/common-questions-about-schema-markup-for-seo/


● How To: Author Product Variant Markup with the Schema 
App Editor

● How To: Add custom metafields to Shopify Product markup

● Schema App Process Overview

● How To: Assess Tag Firing Timing Using Dev Tools 
"Performance" Tab

● Indexing Overview

● Using @IDs to Merge Editor Markup with Markup from 
Other Sources

● Using Google Search Console to Monitor Schema Markup

Knowledge Base

Schema App’s 
Best Practices 

https://support.schemaapp.com/support/solutions/articles/33000288163-how-to-author-product-variant-markup-with-the-schema-app-editor
https://support.schemaapp.com/support/solutions/articles/33000288163-how-to-author-product-variant-markup-with-the-schema-app-editor
https://support.schemaapp.com/support/solutions/articles/33000289993-how-to-add-custom-metafields-to-shopify-product-markup
https://support.schemaapp.com/support/solutions/articles/33000289476-schema-app-process-overview
https://support.schemaapp.com/support/solutions/articles/33000289618-how-to-assess-tag-firing-timing-using-dev-tools-performance-tab
https://support.schemaapp.com/support/solutions/articles/33000289618-how-to-assess-tag-firing-timing-using-dev-tools-performance-tab
https://support.schemaapp.com/support/solutions/articles/33000289613-indexing-overview
https://support.schemaapp.com/support/solutions/articles/33000289705-using-ids-to-merge-editor-markup-with-markup-from-other-sources
https://support.schemaapp.com/support/solutions/articles/33000289705-using-ids-to-merge-editor-markup-with-markup-from-other-sources
https://support.schemaapp.com/support/solutions/articles/33000289330-using-google-search-console-to-monitor-schema-markup


Schema App School Courses
Visit training.schemaapp.com to get access to our free courses!



Interested in shaping the future of 
Schema App? 

Become a Lead User

Become a Lead User to collaborate directly with our 
product team, and get exclusive beta access to our 
newest features. 

Your insights could drive our next innovation.

Visit https://bit.ly/schemaleaduser to sign up now!

https://bit.ly/schemaleaduser

